
The Numbers
What fueled the priciest election in U.S.history
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Congressional and presidential
candidates (and their supporters)

spent a record
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on the 2012 election, up 13%trom 2008.
That'sweilabove the annual marketing
budgets of manymajor U.S.companies:
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Average amount GOPcandidates
spent per vote during the run-up

to the Iowacaucuses-more than
in any other state
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Total presidential-campaign
spots that ran in Ohio,

more than in any other state
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campaign ads in Florida,

more than in any other state
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Amount pledged
by University of

California-affiliated
supporters

(Obama's top donors)
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affiliated supporters
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Denver Bounce: The
Difference a Day Made

r Denverdebate, Qet. 3

Obama

49,0%

45,Î%

B.D.
(Before Denver)

A.D.
(After Denver)

49.0% 46.1%

45.7% 47.6%
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